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1. B1%% (impression management)
2, IEHZLNY.  (recency effect)
3. HIMS  (self-serving attribution)
4, Eift (catharsis)
5. &% 338 (social learning theory)
6. VAL (attribution theory)
7. B2 (door-in-the- face technique) &?%(mmmw
9, #47 (frustration)
10, WHEHAW . (ingroup bias)
11, FERZE (base-rate fallacy)
12, FYEM AR (normative conformity)
13, @ﬁiﬂim*¥ (random sample)
14, #2888 (social-exchange theory)
15. A& (self-monitoring)
16, it (role)
17, #i<:4) (B.F.Skinner)
18, =% (P.Zimbado)
19, KIRHE A (S Milgram)
20, [A) R (downward social comparison)
21, RIEHERIFL (aggressive stimulus)
22. W4 (introspection)
23, HE G THIL (self-affirmation theor)
24, HIKEI (self-schemas)
25, T MisfE2~ (behavioral genetics)
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